
Powerful Instagram Business Perspectives 

  

2 Powerful Instagram Business Articles 

  

Compiled By: Tori Goffdan 

  

 
  

 Click Here To Improve Your Ecommerce Business 

  

Article #1 

 

How to Use Instagram With Your Direct Sales Business 

 

 By Meredith Dale 

  

Optimizing your Instagram channel for direct sales will lead to enormous rewards. 

This article will cover how to use Instagram with your direct sales marketing 

business. The purpose of this article is to turn your Instagram account into an 

income opportunity. 

By ignoring the fundamentals of marketing on Instagram, you allow the 

competition to succeed. 

Marketing on Instagram grows your website traffic and number of views per 

month. Yes, Instagram is just that powerful!  

Below I give you the top tips for all affiliate marketers. If you are trying to sell 

your direct sales products using Instagram you need to keep reading. 
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#1: Tell People What to Do 

  

Nothing will grow your business faster than telling your audience what you want 

them to do. This is a Call to Action. It works, it is time tested, and it is true. In 

the fast paced world of social media, you must show your audience how you can 

help them.  

Then you immediately tell them where to go for that help. In fact you audience 

will appreciate the "straight to the point" tactic. 

  

From our first-hand experience, Instagram is a unique social media channel in 

this respect. A typical person on Instagram will to look at a picture, check the 

description, and follow the call to action. Simple as that.  

To earn sales on Instagram you must give a call to action "Click the link in profile 

if you want to learn more!" 

  

From experience, when the call to action precedes the amazing offer you get 

more leads. 

  

Sounds amazing right? Well guess what? It works. 

  

There are many ways to entice your audience. It all begins with putting the right 

images and calls to action out there. This leads to tip #2. 

  

#2. Identify Your Audience's Preference 

  

Images that appeal to the customer's preference is the most important step for 

monetizing business on Instagram. 

  

Finding, targeting, and staying relevant to your audience is the critical factor. And 

whether you make the most income from this platform. 

  

Identifying your audience's preference is a huge topic. I have seen what happens 

when business owners post the wrong content to the desired audience. Let's just 

say it isn't pretty! 



  

Luckily, you are reading this with some understanding of your audience's 

preferences. So, this should be simple. Take a look back through your Instagram 

feed and check out the popular posts. What has received comments, shares and 

likes? Your audience will have the same tastes and preferences you do.  

Start each Instagram post with the question "Would this image pique my 

interest?" "Would I buy this?" If you answer yes, then you have found great 

content. 

  

Consider going to your competitor's pages as well. Check out their popular posts 

and images. As you find images your niche audience is interacting with, make 

similar ones for your page. 

  

Once you've established your audience's preferences, it is time to move onto tip 

#3. 

  

#3 Identify the Profit Locations 

  

Your monetization options on Instagram stay limited when you represent a direct 

sales company. Most direct sales companies do not allow their affiliates to take 

out advertising space. Read the fine print on your affiliate membership. Chances 

are good that paid advertising is not allowed. 

  

So what are you supposed to do? 

  

Do you remember tip #1? The call to action? Your affiliate situation demands that 

you use a powerful call to action to a profit location. 

  

But wait. Do not post your affiliate link in this location, create an intriguing 

freebie instead. Your goal is to lead the audience to content. You can post this 

freebie link on Instagram and any social network. This link will collect email leads 

from people who want more information. 

  

What is content? Content is information your niche audience wants. If you 

represent the make-up industry then maybe a freebie on how to contour is a 



good option. If you represent the health and wellness industry, then low fat 

recipes would work. 

  

The purpose of these profit locations is to take your Instagram audience and turn 

them into leads. Give a call to action to "Click the Link in the Profile" in the 

description. This is your profit location. Next you move from the profit location to 

a sales funnel. Keep reading for tip #4. 

  

#4: Educate, Give Variety and Repeat 

  

After you have led your audience to the profit location you need to have a plan of 

action. Take the leads who wanted your freebie and turn them into a product 

sale. 

  

We suggest an approach that uses three different features. 

  

Start with education. 

  

A lead who wants your freebie is a "freebie-seeker'. Until you follow up with 

education about your valuable products they will never buy. 

  

Give them information they need and start building trust. 

  

Give your leads variety. 

A fundamental of bridging the lead into a sale is to have a multistep follow-up 

sequence in place. Create a marketing plan that incorporates email marketing, 

discounts, and valuable "how to" graphics. Think of infographics that teach them 

a new technique with your products. 

 Variety also means including invitations to webinars or other live events hosted 

by you. This is the key to moving them through to the sale, what works for some 

people will not work for others. You must have enough variety to capture sales 

from many different personalities. 

  

 



Repetition.  

Humans need to hear the same message an average of 12 times before it finally 

kicks in. You may feel exhausted at repeating your information about your 

products over and over. Understandable.  

But you must realize that your customers did not hear you the first time. They 

have not heard you the second or third or fourth time! 

  

Don't make the mistake of thinking your one "before and after" image on 

Instagram is going to get you a sale. The purpose of Instagram marketing leads 

the prospect into a sales environment. It is here where you talk to them over and 

over again.  

If your audience heard the sales pitch the first time, you would have already had 

thousands of sales. 

  

Since that is not the case, then chances are, they have not heard your pitch. 

Take them off of the social media channel with a call to action. Direct them to a 

'profit location'. Put in place a variable marketing campaign and talk to them 

again, and again, and again. 

  

#5 Analysis & Optimization 

  

Finally, analysis & optimization must be a large part of your Instagram strategy. 

There are two different analysis techniques you need to understand. Quantitative 

(measurement) and Qualitative (non-measurement). 

  

Quantitative 

  

Here is where you can measure the engagement with each image / post. Create 

(or use an analysis app) where you can calculate the interaction from each post. 

  

Your desired measurement is going to be the number of clicks to your link in 

profile. 

  



You will want to measure how many of those clicks converted to a lead (they gave 

you an email). Quantitative measurement shows you revenue potential. When each 
of those leads follows your marketing campaign (tip #4) you have a good starting 

point. 

  

Your goal is to make effective Instagram campaigns. So the more data you can 

add to this analysis, the more effective you'll be. 

  

· Day / time of day posted 

  

· Content type - link, photo, video etc. 

  

· Ratio of link clicks to lead captures. 

  

Use this strategy to build a picture of which efforts are profitable, and which are a 

waste of time. 

  

Qualitative 

  

Qualitative analysis is looking at the aspects of your marketing that is not 

numbers. Your qualitative analysis will cover the aesthetics of your business. 

Here are some questions to get started with. 

  

· Am I providing enough information? Does my content support my efforts (giving 

people enough calls to action)? 

  

· Does my freebie link work well for the Instagram platform? 

  

· Given all that I know about marketing, do I come across as a "spammer"? 

  

· Am I offering true value to my target audience? 

  

These qualitative measurements should be one of the most important 

considerations. Are you paying enough attention to the service that you offer or 



are you just trying to make a buck? Believe us. People know the difference 

between a sales person and someone who leads with value. 

  

The only way you will make sales is by being the value leader first through 

qualitative analysis. The more value you give away the more success you will 

experience. 

  

This process is a long one. 

  

It may feel safe to aggressively promote your direct sales products on social 

media. Again, trust us. Take the time to represent yourself as the value leader 

and you will earn greater profit in the long run. 

  

Conclusion 

  

You have read 5 tips to monetize your direct sales business using Instagram. 

  

1. Tell people what to do 

  

2. Identify your audience's preferences 

  

3. Identify the profit location 

  

4. Educate, variety, and repetition 

  

5. Analysis and optimization 

  

Follow these steps and you will be head and shoulders above your industry 

competition. Direct sales is profitable on social media. But you must prove that 

you are beneficial to your audience first. 

  

Now you know what thousands of people will never understand! Put it into action 

today, you will be thankful you did. 

  

  



Love what you just learned about building your Instagram accounts for your 

direct sales business? 

  

Great! 

Now simply, head over to http://www.goimu.com and get your hands on even 

MORE amazing resources for building every area of your business! 

 Article Source: http://EzineArticles.com/expert/Meredith_Dale/2238642  
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Article #2 

How To Grow Your Small Business Using Instagram 

 By Effie Cinanni 

Small Business marketing using Instagram 

Instagram is an online mobile application that is used for sharing photos and 

videos. Instagram is following in the footsteps of Facebook and Twitter and has 

fast become a very popular social media tool.  

Instagram was originally developed so that people could apply different filters to 

photographs that they had taken on their mobile phones and would allow them to 

easily upload and share these photos with friends (or account followers) using the 

Instagram application. 

 More recently video was introduced to Instagram it can now be uploaded, but 

Instagram video clips are limited to between 3 to 15 seconds long. 

Why are businesses turning to Instagram? 

• There are more than 300 million Instagram users worldwide. 

• Approximately 70 million photos are uploaded per day. 

• The account is 'free' to set up so there are low barriers to entry. 

• It is a medium that allows for easy sharing of content 24 hours a day. 

• What sort of success have businesses achieved using Instagram? 

• Businesses such as Levis, L'oreal and hundreds of others have been able to 

use the tool to: 

• To increase awareness of their products and services. 

• To increase brand recognition. 

• To showcase their community and pro bono work to inspire and attract 

prospective customers to engage with their product, service or brand. 

• Run successful promotions, competitions and giveaways. 

 

Small Business marketing success with Instagram 

http://ezinearticles.com/expert/Effie_Cinanni/1018572


Instagram appears to be particularly popular with product based businesses due 

to its visual nature. Many businesses that are product based such as clothing, 

jewelry, make up or even food based business have achieved success using 

Instagram.  

This is because the application allows for photos to be posted and shared of 

people either wearing or using these products. For instance, a food manufacturer 

might post photos of someone cooking with, sharing a meal, or entertaining 

friends using their food products.  

This success is not exclusive to big brands as many small businesses have been 

able to leverage the power of Instagram to engage their clients. For instance, 

Melbourne based café The Kettle Black had over 45,800 followers in March 2016. 

 They have achieved this through the use of attractive photographs of their food 

and images of cafe meals that Instagram users would be attracted to, as well as 

using hashtags that foodies, food bloggers and other Instagram users would be 

interested in or search for. 

Influencer marketing 

Bloggers, social media stars and media personalities have amassed a loyal 

following online with hundreds and sometimes thousands of people following their 

Instagram accounts.  

This 'influencer' group means that there are several eyeballs there ready to see 

your product or service. The audience has already been built for you. The 

engagement has already been formed and tapping into this by getting your 

product uploaded onto their Instagram feed or featured by a blogger or popular 

Instagram account holder will help you to grow your audience more quickly. 

 Therefore, taking the time to identify key 'influencers' in your industry and 

how you can tap into this is important. Hashtags - What are they? 

How can they be used to increase business exposure? 

 



I suggest that if you are interested in getting onto Instagram you spend some 

time up front doing your Hashtag research. Hashtags are tags that you can add in 

a caption of a photo that you upload.  

To create a hashtag you need to use the # symbol at the front of the tag and 

then add a keyword or several keywords without spaces after the hash symbol. 

For example, you might post a product image of pair of jeans.  

Your hashtags could be: #fashion #style #jeans #lovethatstyle. You may already 

be familiar with hashtags as they are also popular on Twitter but if you are not 

take a look online to see some examples of how they are being used.  

The purpose of the hashtag is to tag your photo to a subject or topic category 

that is 'searchable' or 'popular' on Instagram. 

Remember: 

 

• No spaces in your hashtags 

• No special characters can be used in your hashtags E.g.!@$& 

Instagram includes a powerful search feature so if posts are set to 'public' you 

can use hashtags to tag your photos and videos so that the content becomes 

easier to search and becomes more accessible to the public.  

That means when someone runs a search and is exploring that 'search term' your 

content may be discovered which leads to more people finding out about your 

business or brand. 

Some hashtags are very popular so it's important to identify the ones that are 

most relevant to your industry. The aim of the game is really to get people 

talking, liking, following and sharing your content.  

Hashtags help to get the word out if used effectively so take some time to find 

out how to use these to get the best out of your content. 

Effie Cinanni is a Certified Practicing Marketer and Director of Small Chilli 

Marketing, a boutique small business consulting practice located in Melbourne, 

Victoria.  

 



Small Chilli Marketing specializes in sales and marketing services for Small to 

Medium Sized Enterprises. For further sales and marketing tips visit 

http://www.smallchillimarketing.com.au or subscribe to the Small Chilli blog 

http://smallchillimarketing.com.au/blog/. 
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